
◆ Invite a parenting educator from the
school system to write a weekly column
on parenting.

◆ Start a monthly tabloid section that
revolves around asset-building efforts.
Work with youth workers, educators, and
others to generate written material and art
that addresses asset-building issues.

◆ Create a high school preview special
section that highlights the school ath-
letic teams, bands, debate teams, and
other groups each season. Advertisers
tend to support these sections, and they
provide an opportunity to get hundreds of
young faces in the newspaper.

◆ Highlight a “student of the week” or
other young person to honor. Include
information about the young person’s life
outside the activity being highlighted. Make
arrangements for a local restaurant that
caters to youth to display the article.

◆ Create a community calendar that has
an asset-building theme. Work with the
local chamber of commerce and schools to
collect all of the important dates for your
community. Sell advertising to support its
development. Publish it at a time that
makes sense for your community, such as
just before the school year begins.

◆ Incorporate asset-building messages into
your front page on a permanent basis.

◆ Create small filler ads that promote
specific assets or the general asset-

building concept to use when you need to
square off the layout of paid advertising.

◆ Create house ads that remind the com-
munity what asset building is and why it
is important.

◆ Start a youth page and hire youth to
work on it. Cover youth achievements and
events on a regular basis and give young
people space to express their ideas and
opinions about issues that are important to
them. This kind of recognition and input
helps youth feel valued and part of the
community. It also gives adult readers and
reporters an opportunity to hear from and
about young people.

◆ Make a long-term commitment to
spreading the asset message.

◆ Give young people recognition for doing
positive work in the classroom. Print
your schools’ honor rolls or find other ways
to acknowledge high achievers.

◆ Find a high school student to write an
opinion column periodically for your
regular opinion page. Help adults learn
what the community looks like through the
eyes of a youth.

◆ If you have young newspaper carriers,
highlight one each month with a photo
and short profile in a house ad. Write the
young person a letter praising her or him
for the effort. Top off the recognition with
free tickets to the local movie theater.

Local newspapers play a unique role in the community. They can help build a
sense of connection by reporting on local events and people. They also serve as

a community voice and often provide the leadership that helps communities find
shared values, commitments, and hopes for the area. Thus, these local publications
can be strong vehicles for advocating policies, programs, and ways of life that pro-
mote asset building in the community. Here are some ideas for getting started:
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◆ Invite your local foundation or organiza-
tion to sponsor a weekly youth asset-
building column. It would be great expo-
sure for the sponsoring organization and a
good way to keep the asset-building mes-
sage in front of the public each week.

◆ Offer to send your editor and advertising
director to work with the middle school
English or social studies class to create a
newspaper. It’s a great way to introduce
young people to the print media, and the
youth-generated product gives the students
another means of expressing themselves.

◆ Offer tours of the newspaper office and
the printing plant to youth groups and
classes.

◆ Put a new asset-building message on the
front of your newsstands each month.

◆ Print bookmarks with asset-building
information on them and provide them to
the public library and local bookstores for
distribution.

Developmental Assets® are positive factors within young people, families, communities, schools, and other settings that research has found to be impor-
tant in promoting the healthy development of young people. From Pass It On! Ready-to-Use Handouts for Asset Builders, Second Edition. Copyright © 2006
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