P It On!
@ Poss It On T
The Power of

Developmental Assets

THE POWER OF ASSETS TO PROMOTE
POSITIVE ATTITUDES AND BEHAVIORS*

aving more Developmental Assets increases the chances that young people

will have positive attitudes and behaviors. Search Institute research has found
that young people with more assets are more likely to participate in eight positive
behaviors. Here are some examples:
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*Based on data from the Search Institute Profiles of Student Life: Attitudes and Behaviors survey; gathered in 2003 from almost 150,000 students in grades 6
to 12 (ages approximately 11 to 18) from 202 communities in 27 U.S. states.
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Handout 2

THE POWER OF ASSETS TO PROTECT*

Assets can help protect young people from making many harmful and
unhealthy choices. Youth with more assets are less likely than youth with fewer
assets to engage in 24 risky behaviors, such as tobacco use, gambling, violence,
and shoplifting. This chart shows this relationship:
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*Based on data from the Search Institute Profiles of Student Life: Attitudes and Behaviors survey; gathered in 2003 from almost 150,000 students in grades 6
to 12 (ages approximately 11 to 18) from 202 communities in 27 U.S. states.

Developmental Assets® are positive factors within young people, families, communities, schools, and other settings that research has found to be impor-
tant in promoting the healthy development of young people. From Pass It On! Ready-to-Use Handouts for Asset Builders, Second Edition. Copyright © 2006
by Search Institute®; 612-376-8955; 800-888-7828; www.search-institute.org. This handout may be reproduced for educational, noncommercial uses only
(with this copyright line). All rights reserved.





